
     

  

  

  7   4  1397  

93  

  

            

       

)  :    ( 

 
12

   
3*

  

1               
2            

3              

* kazemi@iaushiraz.ac.ir 

 :    :  

 :15  1397    

 :16  1398    

    

 :    

    

    

    

  

    "                   

          "     .       

              ) 2014(          

   ) 2012(         ) 2009(    

  ) 1990 (              ) 2014 (  

     190                    

          .         .  

           Smart-PLS         

        )PLS (  .          

                    .         

                            .

                            

                .        

                               

       .  
  

1-   

                      

                     .

                        

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             1 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

94    7     4    1397  

 

  .  
1

) 2003 (   

                     

                    

            .     

                  

                       

                         

     . 
2

        

              

           .    

              

              

          ]1[ .     

   
3
              

               

              

                 

        ]2[ .    

                

                   

]3.[   
4

        

                

        ]4[ .      

          ]5[ .  

               

  
1 Sovina and Collins 
2 Brand 
3 Intangible asset  
4 Sustainable competitve advantage (SCA)    

            

           ]6.[  

             

             

          

               

            

          

             

                 .

              

    .          

           

        

             

            

   .  

2-     

         

       .            

                         

             .          

                   . 

                   

                      

                      

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             2 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  95  

 

 .       :  

1-   .  

2-      ""   .  

3-                         

  "".  

4-   .  

        

        

       . 

          

                     

                         

         . 

              .       

                    

 .        

                       

          .         

      .     

                   

           .        

       ]7.[  

                 

                         

                    

                   

         .         

            )             

   (             

          1980           . 

                 

)   (               

                       

                

 .                    

                          

          .             

                    

                 

                       

         

  .                    

       

                 70        

     ]9[ .    

    :    

                     

                        

         ]10[ .     
1
 1989 

                        

      ]11.[     )1998 (       

                     

    ]12[ .                 

  
1 Farquahr 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             3 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

96    7     4    1397  

 

       .         

               

                 

     )
1

 2000(]13[ .

2
                   

    :  

1-                       

        .  

2-       .  

3-                       

.  

                    . 

                      .

                

            )          

     .(              

 .                   

          ]11[. 
3
 

)1995 (                   

                       

 .                      

                   

                       

               .      

                   

  
1 Burt 
2 Fled wick 
3 Lassar   

     .            

                     

                       

                      

  .                   

                        

   ]14[ .    
4

           

              

 ]15[ .                 

                    

 .               

       ]16[. 

                    

                         

                    

         .            

                  ]8[ .  

                    

   :                   

    
5

 .    

                   :

      
6

            

               .   

                       

       ...]11[.  

  
4 Raggio & Leon 
5 Brand Associations 
6 Cognition 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             4 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  97  

 

                      

              . 
1

    

                       

               ]17[ . 

                       

    ]18[ .           

                       

 .                   

                

                      

   )    
2
(]19[ .

3
       

                         

]19.[      
4

        2007        

           

                  

]19.[                    

       ) 
5

  2001 ]22[        
6

 

2004]23[      
7

  2015]24[ .(     

                  

                         

                 )   

 2000(]19[ .    

                

  
1 Keller 
2 Hogg et al 
3 Ishaq 
4 Cretu & Brodie 
5 Zins 
6 Park et al 
7 Lien et al 

     .             

     )      2011(]25[ . 

                         

       )      
8

  2003(]26[ .  

                      

                   

   .  

                 

                     

                        

           )     

         (        

                       

            ]28 .[         

                         

                    

         

                      

                      .

                     

  1                .     

        

                        

)      1379] (29 .[      

                      

                       

  
8 Bhattacharya & Sen 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             5 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

98    7     4    1397  

 

       .               

                      

     ) 1378] (30 .[  

  

 1-    ) :   2012(  

3-    

                        

         .            

                       

                 .   

               

                           

 .  

4-      

              

             

         

     .      

      366         

       .      

                      

  .       :  

1 (       

n=(z
2
pq/d

2
)/(1+(1/N)*(z

2
pq/(d

2
-1))) 

      :  

N :    

n :   

Z :                   

95   96/1  .  

P :             .       

         5/0     .         

       .  

Q :           

)q=1-p(  

d :      )  (          

5    .  

  

 

  

 

  

 

  

  

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             6 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  99  

 

               

188    .  220      

   190        

 .  

5-    

 :  :               

   .  

 :   :            

          .  

 :   :               

  . 

6-     

1-               

            )2014(]6[   

      .  

2-              

               )2012(]4[ 

       .  

3-               

           
1

) 2009(]31[      

     .  

4-                  

        )1990 (         

  .  

  
1 Salinas & Pérez 

5-       

          

2
) 2014(]32[      

  .  

6-                         

                      

     .  

7-                       

        

    .  

7-        

  

             

        5       

    .  

 1-      

  
  

 

 

     78/0 9 

  

 
84/0 5 

   89/0 7 

 

  

   85/0 10 

  
   

 
83/0 6 

  90/0 37 

  
2 Qrunfleh et al 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             7 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

100    7     4    1397  

 

7 -1-        

                    

                   

               .       

                      

                   

        )PLS (       . 

                       

Excel  SPSS          

Smart-PLS  .  

          

                      

   .      
1

            

2
            

3
          

  
4

                   

  . 2      PLS 

        .                

        .   

) (                    

                       

 ) (       

           

                  

   .                    

  
1 Iterative Method 
2 Maximum Likelihood (ML) 
3 Generalized Least Squares 
4 Partial Least Squares 

              

                    

       .        

      
5

    
6

  

 
6

   
7

       .  

                      

                           

   .                  

             .       

          

                    

   .                   

                

                        

             

 .  

 2-       PLS  

    

  
Sustainable Competitive 

Advantage (SCA) 

  

 
Marketing Strategy (MS) 

  Corporate Image (CI) 

   
Employment Brand Equity 

(EBE) 

   Sales & Profitability (S&P) 

  
  

  

  

  

  
5 Endogenous 
6 Downstream 
7 Upstream 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             8 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  101  

 

  

  
 2-      PLS   

4-5-1-   :     

        . 

H0 :               

    . 

H1 :               

    .  

           t    

 3     )   

      (       

              

) t      96/1   96/1   

.(             

             

              

  .           

               

                

   .   

 3-    t       

     )(  t    

        909/0 184/51    

  

4-5-2-   :        

     .  

H0 :           

  .  

H1 :           

  .  

          t     

4      )       

   (            

      )  t      96/1   

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                             9 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

102    7     4    1397  

 

 96/1   .(          

              

              

  .            

              

        .  

 4-    t       

     )(  t    

       856/0 807/22    

  

4-5-3-   :    

       .  

H0 :             

    .  

H1 :             

    .  

          t    

5    )       

   (            

          )   t      

 96/1   96/1   .(      

                   

            

       .      

              

       .     

 5-    t       

    )(  t    

        194/0 554/2    

  

4-5-4-   :       

      .  

H0 :              

   . 

H1 :              

   .  

             t    

 6      )      

    (     

          )  t  

   96/1   96/1   .(    

                

                

        .     

             

        .   
  

  

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            10 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  103  

 

 6-    t       

    )(  t    

         783/0 517/10    

  

4-5-5-   :          

     .  

H0 :              

   . 

H1 :              

   .  

            t    

 7      )     

     (       

         )  t   

 96/1    96/1      .(     

                 

                

.  

 7-    t       

    )(  t    

        195/0 327/1    

  

4-5-6-   :     

       .  

H0 :        

    . 

H1 :        

    .  

          t     

8      )       

    (              

        )  t     

96/1   96/1   .(        

                  

             

     .         

                  

      .     

 8-    t       

    )(  t    

         862/0 062/5    

  
  

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            11 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

104    7     4    1397  

 

4-5-7-    :           

       .  

H0 :             

    .  

H1 :              

    .  

            t    

 9      )     

     (        

            )   t 

   96/1   96/1    .(  

               

                  

 .  

 9-    t       

    )(  t    

         118/0 - 922/0    

  

7 -2-      

  10           

 :  

  

  

 10-      

  
  

   
 t 

 

 

   

 

        909/0 184/51 Sig<0.05 

       856/0 807/22 Sig<0.05 

        194/0 554/2 Sig>0.05 

        783/0 517/10 Sig<0.05 

        195/0 327/1 Sig>0.05 

         862/0 062/5 Sig<0.05 

         118/0 - 922/0 Sig>0.05 

  

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            12 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  105  

 

8-    

           

                 

            

.              

           

 .               

             

           

           

           

          )  (

              

        .   

          

               

             

       .          

             .  

               

          

 ) 2014(     

      ) 2012(  

          

 ) 2009(           

 ) 1990 (      

           

)2014(    .       

           

         .    

       )    

           (   

             

           

       )PLS (   . 

            Excel 

 SPSS             Smart-

PLS   .          

          

               

            

           

            

        .           

               

    .  

8-1 -       

   

                t  

            

               

) t      96/1   96/1     

 .(             

              

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            13 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

106    7     4    1397  

 

               

  .              

          

        .    

      .  

   

                t  

            

          )  t   

   96/1   96/1   .(    

            

               

               .

             

               

       .        

    .  

   

                t  

            

           )   t 

    96/1   96/1   .(   

           

         

               .

               

             

    .        

  .  

   

                t  

               

             )   t 

    96/1   96/1   .(   

               

         

               .

           

            

 .         .  

   

                t  

               

            )   t 

    96/1     96/1       .(

        .  

   

                t  

           

           )   t 

    96/1   96/1   .(   

             

                

               .

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            14 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  107  

 

               

             

    .        

   .  

   

                t  

            

           )  t 

    96/1     96/1       .(

        .  

9-        

             

           

             

   .        

             .  

         

   .           

               

                 

  .              

         .   

          

              

                

             

         .

             

        .  

             

         .  

           

             

              

      .  

                  

             

         .     

            

               

           

 .             

           

 .          

            

     .  

              

            

                

             

    .     

        .       

         

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            15 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

108    7     4    1397  

 

             

             

 .  

          

               

            

                

            

            

      :  

1-          

2-            

      

3-         

4-               

   

5-              

  

6-        

7-              

         

8-                 

         

  

]1 [        .       .        .

)1389 .(              

 )  :    

 .(    

    2  6  21-

40. 

[2] Kotler, P& et al., (2007), "Marketing 

Management", Pearfon Education, PP. 

256-260, ISBN: 81-317-0200-6. 

[3] Kapferer, J., (2008), "The New Strategic 

Brand Management", Kong Page, 

Philadelphia and London, PP. 9-12, 

ISBN: 9780749450854. 

[4] Kim, H., and et al., (2006), "The Effect 

of Consumer- Based Brand Equity On 

Firms' Financial Performance", Journal 

of Consumer Marketing, Vol. 20, No.4, 

PP. 335-351, DOI: 10.1108/ 

07363760310483694. 

[5] Peteraf, M. (1993) The Cornerstones of 

Competitive Advantage: A Resource 

Based View. Strategic Management 

Journal, Vol. 14, pp. 179-191. 

[6] Saloner, Garth, Shepard, Andrea and 

Polodny, Joel (2001) Strategic 

Management. New York: Wiley. 

[7] Kotler, P., & Armstrong, G. (2010). 

Principles of marketing. Pearson 

Education. 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            16 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


     

 

  7     4    1397  109  

 

]8 [             )1390(   

                    

         

   5             

1)2( 73-92.  

[9] Aaker, D. A. (1996). Measuring brand 

equity across products and markets. 

California Management Review, 38(3), 103. 

]10 [  ) 1390( “    

               

           ” 

              

 . 

]11 [             

 )1392 (     

      )  

 :   .     

 .. 

[12] Burt, S. (2000), "The strategic role of 

retail brands in British grocery retailing", 

European Journal of Marketing, Vol.34, 

No.8, pp. 875-890. 

[13] Gil, R. BravoE. Fraj Andre´s and E. 

Martõ´nez Salinas, (2007), “Family as a 

source of consumer-based brand equity”, 

Journal of Product & Brand Management, 

Vol. 16, No. 3, pp. 188–199. 

]14 [       

              

     5  6      

1394  82-65) 1394(.  

[15] Aaker, David A and Kevin Lane 

Keller,”Consumer evaluation of brand 

extension”, Journal of Marketing, Vol 54, 

(Jan), 1991, PP 27-40. 

[16] Huang, M. H. (2015). The influence of 

relationship marketing investments on 

customer gratitude in retailing. Journal of 

Business Research. Volume 68, Issue 6, 

June 2015, Pages 1318–1323. 

[17] Ishaq, M. I. (2012), "Perceived value, 

service quality, corporate image and 

customer loyalty: empirical assessment 

from Pakistan", Serbian Journal of 

Management, Vol. 7, PP. 25–36. 

[18] Zins, A. (2001), "Relative attitudes and 

commitment in customer loyalty models", 

International Journal of Service Industry 

Management, Vol. 12, PP. 269- 94. 

[19] Park, Y. W. and Shin, H. H. (2004). 

“Board composition and earnings 

management in Canada”, Journal of 

Corporate Finance, Vol. 10, issue. 3, pp. 

431-457. 

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

                            17 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html


          ...   

 

110    7     4    1397  

 

[20] Lin, R.; Che, R., & Ting, C. (2015). 

Turning knowledge management into 

innovation in the high-tech industry. 

Industrial Management & Data Systems, 

112(1), pp. 42-63. 

[21] He, D; and Teruya, J; and Shimizu, T. 

(2010). Sticky Selling, General and 

administrative Cost Behavior and its 

changes in Japan, available at 

www.ssrn.com 

[22] Bharadwaj SG, Varadarajan PR, Fahy J. 

Sustainable competitive advantage in 

service industries: a conceptual model 

and research propositions. JMark 

1993;57:83–99 (Oct). 

]23 [    .   ...]  [ .     :  

     .             

  . :     .1383. 

[24] Edwards, M. et al. (2000). NGOs in a 

global future: Marrying local delivery to 

worldwide advantage. NGOs Conference. 

]25[     1378            

    :    

[26] Salinas, E. M. and Perez, J. M. P. (2009). 

Modeling the brand extensions influence 

on brand image. Journal of Business 

Research, 62(1), 50-60. 

  

  

  

  

 [
 D

O
R

: 2
0.

10
01

.1
.2

32
22

35
2.

13
97

.7
.4

.7
.7

 ]
 

 [
 D

ow
nl

oa
de

d 
fr

om
 ij

cs
e.

ir
 o

n 
20

25
-1

2-
17

 ]
 

Powered by TCPDF (www.tcpdf.org)

                            18 / 18

https://dor.isc.ac/dor/20.1001.1.23222352.1397.7.4.7.7
http://ijcse.ir/article-1-656-en.html
http://www.tcpdf.org

